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Sustainable Design and Communication Strategy for Territory Immaterial
Culture

Yuanyuan Yang ,Tie Ji
School of Design, Hunan University

Abstract: Under the background of post industrial societies and cross-culture needing, the intangible culture and
localism resource are playing a lead role for the future. As a result, the integrated sustainable strategy including
industrial design and communication design are being strengthened as a principle way to improve the territory
development.
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